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LESBIAN AND GAY BUSINESS EXPO 
BLESSED BY MAYOR 


by Tanyj Dewhvir$t 

Sponsors of the Sccood Nfttionid^Gay and 
Lesbian Business and Consumer Expo 
joiflfid Mayor Giutiam at City Hall to offi¬ 
cially aiuaiuice thac the Expo will be held in 
New Yock City later ihis month. 

Flviked by representatives from main spon¬ 
sors tocltidit^ Id Hie UFE, tlie Mayor said 
tb^ he was pleased that (he Expo will be 
held in New Yoik City, which he described 
as “The world capital of commerce and 
industiy." 

“The Expo will bring together gay and 
lesbian eatrepreneurs wEio wane to promote 
thdr products and services to anendees from 
througliouc the United States and Canada,” 
said Me. CiuUa&l. *'lt is also an opporamiiy 
to help mainsdeam businesses move into the 
gay and lesbian markeci” 

“Mainstream busioesses” already attuned to 
the spending power of queer money and 
billed as NatioDal Spoasora, include 
American Afrlines. IBM. Amencao Express. 
1010 Wina Radio and Tbe Village Voice. 
The many gay spoosots include ^^toiy 
Magazine, Out Media, niiladflphia Gay 
News and the Gay and Lesbian Community 
Center. 

The expansion and support of this year's 
Expo lepiesents a marked development of 
the importance gay business has in the Tri- 
State area. Sevcnty-fiva more exhibitors 
than last year, an expected attendance of 
15.000 visitors (over 8.200 in 1994) and 
tbe Expo's move from Sccaucus NJ to 
midtown Manhatuin signifies the rapid 
growth io this market. 

Mayor Giuliaei's blessing of the Expo 
indicates that lesbian and gay owned 
buslaesses and consirnieis arc a market shue 


not to be ignored. He “hopes" that New York 
City will ^become the pereonial home for 
this great event." 

Expo organizer. Steven Levenberg also 
^ke at City Hall, saying that not only is 
New York the business and fioandal capital 
of the world, but alto the “worid capital for 
gay and lesbian lift “ 

‘Tn recent years corporate America has come 
to realise that gays and lesbians arc 
a highly regarded coDsumer group.” 
Mr. Levejd>erg said. \Mtb our higher dis¬ 
posable incomes and greater proclivities to 
travel and sp^d he described lesbians and 
gays as “the last undiscovered billioD dollar 
Mr Leveabcfg says that amongst tbe 
exhibitors (fisplayitig their wares at the 
Expo, pundits will be able to frnd “A lesbian 
financial planner catering for your specific 
needs or get a mortgage from a broker who 
will know what to put on your applicadon 
about your lover.** 

Of course, shopping will be the major 
atcxactioa of tbe event. “You can shop' *til 
you drop,^* Levenberg aid,** Buy a jeep frcHU 
a gay friendly car dealer, a new gay cologne 
or a rainbow pet collar for a very special 
finend** 

la addition, a seminar series will be held 
with topics like '74ake Your Business More 
Cay Friendly'', and “Buck Tbe Old Boy's 
Network”; a variety of enteitainaeut 
ioelLiduig an aecohatie show wilt be on 
offer; and Vlctoiy Magazine (the Gay and 
Lesbian Business Publicatioa) wiD be 
awarding thefr' first Cay Eotrepreoeur of the 
Year award to Breads and Waoda Henson, 
tbe founders of the edocatiooal women's 
retreat. Camp Sister Spirit ib Ovett 
Mississippi. 
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Saturn Corp. 
Makes Pitch 
To Out Crowd 

Advertisers increasingly 
courting gay consumers 

By Hany Berfcowitz 

STAFF WnTGI! 

In another big step for gay publtcationa, Sat¬ 
urn Corp. has become tbe first carmaker to 
advertise in Out magazine^ 

Saturn, a subsidiaiy of General Motors Corp., 
IS running one of its ads in the May issue cd Out, 
which features articles on eay and le^ian life¬ 
style topics. Tbe magazine says it has a circula- 
tiOT of 100,000. 

“Ttere could be some neptive reason, but 
then again that could be with anything,** said 
Gieg Martm, a spokesman for Saturn in Tray, 
Midi. 

Another big mainstneam marketer, Procter tb 
Gamb^Co., is running an ad for Giorgio Bever- 
h Hills ftagranoe in tbe aama issue. OM and 
P&G are two of the natwn's biggest advartisere, 
and automakere spend moe on ada than any 
other induatty doca. 

Heanvriiile, bdematioiiM Buainesa Haddnes 
Carp, has signed on as a sponsor at tbe Second 
NationBl Gay & Loabian Conaumer Expo, which 
anO be held at the Jacob Javita Convention Cen¬ 
ter i^pril 29-30. But teveral of last year's ezhibi- 
tera, inclufhng ATtT Corp. and Xerox Corp., 
have (hopped out. 

“We bowvie gay and leflbiana rcpresiCTit an 
important rad sigDiilc&nt customer ba«e,'' said 
IBM ^x>kesTkan T<kb BeerxnAnn. “IBM's spon¬ 
sorship of the expo ia one way to reach out to 
tfais particular group oT customers or potential 
eastomers.*' 
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Source: https://www.industrydocuments.ucsf.edu/docs/mhcn0004 









